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CREATIVE BRIEF 



OUR JOB
MAIN PURPOSE REQUIREMENTS CREATIVITY

IMPLEMENTING THE
BRAND
AWARENESS OF
THE APP 

 CONVERT  VIEWS
INTO DOWNLOADS

WRITE A BRIEF THAT
MEET BOTH THE
ACGENCY AND THE
INFLUENCERS POINT
OF VIEW

ACT QUICKLY TO
CONTACT THE
INFLUENCERS 

BE PRESENT FOR
THE CLIENT

 GOAL-ORIENTED
APPROACH



INFLUENCER MANAGEMENT
ONE TO ONE
APPROACH

FOCUS ON A SPECIFIC
TREND TO GAIN MORE
VISIBILITY AND TO
EXPRESS THE
MESSAGE IN AN
IRONIC WAY AS
DESIRED BY THE
CLIENT 

USE OF A CTA IN
ORDER TO HELP
CONVERT VIEWS INTO
DOWNLOADS OF THE
APP

USE OF A SPECIFIC
TIMELINE NOT ONLY
FOR THE BRIEF BUT
ALSO FOR THE VIDEO
RELEASE



Thanks to our strategy, we
obtained amazing results. 

OUR RESULTS

3.2M Views
303k Likes
1.4k Comments
3k Share
29.9k Saved



After the collab, the
WeWard App improved its
position in the ranking of
the most downloaded free
apps moving from 124° to
the 9° position. 


